earnings by managers result in loss of support from company' s stakeholders because stakeholders will face severe problems due to the pressure come from investors, sanctions from regulators, high turnover, possible boycott from activists, and negative news about the company by media (Prior et al., 2008) . This action reflects dissatisfaction of stakeholders on the performance of company that manipulate, and finally damage company' s reputation in the capital markets (Fombrun, Gardber and Barnett, 2000) .
After reporting unsatisfactory performance of the company, managers use a strategy of self- (Castelo and Lima, 2006) . Disclosure of information about the company' s social responsibility helps in building a positive image of company among stakeholders (Orlitzky, Schmidt and Rynes, 2003) . This positive image can help companies to establish community ties and build their reputation in the capital markets, because it can improve their ability to negotiate attractive contracts with suppliers and governments, set premium prices for goods and services, and reduce the cost of capital (Fombrun et al., 2000) .
Similarly, Castelo and Lima (2006) explain that by adopting CSR practices, companies can generate more favorable regulatory treatments, support of social activist groups, the legitimacy of the industrial community, positive news from media, and ultimately the company's reputation remains well preserved.
The context of this research problem is the suspicion that managers use CSR mechanism as a powerful tool for self-defense when they do things harmful for the interests of shareholders or stakeholders. According to Cespa and Cestone (2007) , management has the incentive to manipulate earnings to project socially-friendly image through CSR activities to gain support from stakeholders. With this tactic, the manager will reduce the possibility of getting pressure from dissatisfied shareholders, or other stakeholders affected by the practice of earnings management. Furthermore, Prior et al. (2008) report that there is a disagreement between the effect of earnings management and CSR, which in turn will impact on the company's financial performance. However, companies that implement CSR programs must reserve adequate financial resources, which will affect the company's financial performance in the long term. This phenomenon encourages academicians to conduct research to describe the influence of earnings management on CSR, and subsequently investigate the impact of these relationships (earnings management and CSR) on corporate financial performance.
Research on the relationship of CSR and corporate performance is required because previous research showed inconsistent results.
Results of research conducted by Dahlia and Siregar (2008) showed that CSR activity proved to have a significant effect on financial performance but does not affect the company's market performance.
The differences of this study as compared to previous studies like Prior et al. (2008) (1) manipulation of accruals may draw the attention of the auditor or regulator to examine more deeply than the real decisions on prices and production, (2) manipulation of accruals are risky in nature. Roychowdury (2006) (Clarkson, 1994) . Under this definition, management actions such as the practice of real manipulation would mislead stakeholders on asset valuation, transactions, and financial position, which have serious consequences to shareholders, creditors, employees, and society as a whole (Zahra et al., 2005) . (3) binding the management with a higher standard of performance. All these factors can help to improve financial performance (Luoma and Goodstein, 1999) .
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Some researchers suggest that the media has an important influence on Corporate Social Responsibility (CSR) activities. Bansal (2005) reported that increasing media reports raise concern because the company can get attention or censure from the public. The threat of negative media publicity has two consequences of all management practices. First, some publications resulting pressure force the company to a commitment to sustainable development, and threats that can erode the good image of the company to apply a practice that cannot be accepted by the public. Second, CSR stimulates certain stakeholders and government lobbying organizations in order to implement changes in business practices. In cases related to earnings management, several stakeholders associate with specific responses. For example, shareholders and other stakeholders proactively requesting restoration of their responsibility for losses due to earnings management practices (Zahra, 2005) . In addition, some companies began to develop inhouse programs and allow whistle-blowing,
where workers can express their concern about the issue of prudent accounting and operations without self exposure.
In the same context, managers in companies subjected to the rules of the regulators (regulatory motivations) on earnings management practices;
they may work to strengthen the security of their jobs by making the protection and still standing in the job if they do not have the competence and qualifications for the long run of the company.
Possible means to protect their jobs (and The second argument that justifies the use of insincere CSR, according to the managers, is the manipulation of earnings relating to the application of self-defense by manager. In this view, for social activists and pressure groups, CSR is a simple self-defense strategy for CEOs, who are under pressure from shareholders whose interests would be damaged. Pagano and Volpin (2005) argue that managers will award stakeholders, such as employees, as a generous social activity in form of a self-defense mechanism to avoid pressure from financial markets through a hostile takeover. For that reason, suspected that when managers act to pursue personal interests to mislead stakeholders about the real value of the assets of companies or financial position, they get permission secretly from other stakeholders to validate some practices. Stakeholders can be persuaded to offer the satisfaction of their specific interests and policies that aim to improve the company's CSR.
Real activities manipulation can reduce the value of the company, this action increases the current period income which can have a negative effect on cash flow of next period
Rahmawati et al. (Roychowdhury, 2006) . For instance, aggressive price cuts to boost sales volume and achieving short-term profits can lead to the same customers who expect discounts in future periods. This may have implications for the low margins on future sales. Over production generates excess inventory available for sale in a later period and increase the cost of inventory.
Manipulation operations activities such as R&D, production, and capital investment lead to deviations from normal business practices and potentially lower the performance in subsequent years (Roychowdhury, 2006) . Therefore, abnormally low operating cash flow will negatively affect the performance, otherwise, abnormally high operating cash flow will have positive effect on performance, both will ultimately affect the performance of CSR.
The companies involved in real earnings management only to meet earnings benchmarks have a high subsequent performance as compared to companies that are not involved and loss the earnings benchmarks (Gunny, 2010) . In this setting, performing earnings management to influence the output of the accounting system is not opportunistic, but consistent with the benefits that will be achieved and better performance in the future. So, the real earnings management, as indicated by the amount of operating cash flow will impact the better performance in the future.
Operating cash flow is a resource that can be used to grab opportunities lucrative for business.
Therefore, companies that have abnormally high operating cash flow will have high performance.
Therefore, based on above literature review, the first hypothesis is: (Ewert and Wagenhofer, 2005) .
The manager will manipulate real activities to meet earnings targets, even though it will lower the value of the company in the long run (Graham et al., 2005) . Gunny (2005) (Luo et al., 2012; Johnson et al., 2000; Bhaumik and Gregoriou, 2009) The second aspect addressed in this research is the impact of CSR on financial performance, spurred by the practice of real manipulation.
Instrumental stakeholder theory (Donaldson and Preston, 1995) argues that good management affects positive relationships with key stakeholders (shareholders), which in turn can improve financial performance. The basic assumption underlying this theory is that CSR can be used as a tool for organizations to use resources more effectively (Orlitzky et al., 2003) , which then has a positive impact on corporate financial performance. Therefore, the management strategy for relations with stakeholders is an intangible asset that can be viewed as a tool to improve financial performance by using resources according to the theory of the firm (Hillman and Keim, 2001 giving birth to long-term burden in social issues (Preston and O'Bannon, 1997) . Second, the relationship management among a broad set of stakeholders with the aim of the dispute could lead to violence and consumption of organizational resources that could endanger the company's financial performance (Aupperle, Carroll and Hatfield, 1985) . Finally, managers can behave opportunistic against financial losses, following the practice of defense (Jones, 1995) with the aim to satisfy stakeholders as explained (Dechow et al., 1996) . This research indicates that earnings management can affect the effectiveness and efficiency of the company, 
The result of testing the first hypothesis was based on whether the coefficient is positive and significant. These results interpret that the higher level of real manipulation, then the greater CSR activity.
The second hypothesis is tested with the following model:
The second hypothesis, based on the coefficient β 4, is negative and significant, which indicates the influence of real manipulation that moderates the relationship between CSR and financial performance.
The higher level of real manipulation, the influence of CSR on financial performance worsened the company's financial performance. Before entering in the hypothesis testing, 4. Leverage (LEV) is a source of corporate finance from third parties, i.e. parties other than the investor company. Leverage is measured by the ratio of total liabilities to total equity. Leverage is used as a control variable to test the second hypotheses is the leverage of the previous period.
The Operational Definition and Measurement of Variables
Leverage the previous period represents a risk that could affect the company's financial performance in the future.
RESULTS AND DISCUSSION
The regression model used in this study has passed the tests of the classical assumptions, namely multicollinearity, autocorrelation, heteroscedasticity, and normality. 
IMPLICATIONS
The results of this study have implications for theory and practice. Implications for the theory supporting the research of Prior et al. (2008) , who concluded that the higher the level of real manipulation on operation cash flow is, the CSR negatively affect the company's financial performance in the future because the CSR program is used by management as a form of entrenchment strategy to cover the real manipulation practices that can damage the interests of stakeholders. This is due to management's expectations that real manipulation practice is adopted to align the interests of stakeholders. Real manipulation practice affects performance with moderating CSR programs. However, the implementation of In the long run the company can enjoy the benefits of CSR programs on the financial performance and in turn can positively influence public in general.
LIMITATIONS AND FUTURE DIRECTIONS
The results of this research must be interpreted carefully and thoroughly. As for some of the limitations that can be found among others are: 3. Future studies should use data with a longer period to obtain a more valid measurement results.
4. Future studies are required to connect CSR to the value of the company.
